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Department Profile 

NAME OF THE PROGRAMME  B.Sc., Visual Communication 

PROGRAMME CODE  03028 

YEAR OF ESTABLISHMENT  2021 

 

Vision: 

 
To be a leading centre of excellence in visual communication, nurturing creative 
talents and thought leaders who will shape the future of media and visual arts. We 
envision producing graduates who are equipped with cutting-edge skills and a 
deep understanding of the cultural and social impact of visual communication, 
contributing meaningfully to the global media industry. 

 

Mission 

 
• To provide comprehensive education in visual communication, blending 

theoretical concepts with practical skills in various media platforms. 

• To cultivate creativity, critical thinking, and innovative problem-solving 
abilities in students. 

• To foster ethical and socially responsible media practices, encouraging 
students to contribute positively to society. 

• To engage in continuous learning and professional development, staying 
abreast of emerging trends and technologies in the field. 

• To create strong industry links, offering students exposure to real-world 
experiences through internships, projects, and collaborations. 

 
COLLEGE MAIL ID kamarajcoll@gmail.com 

COLLEGE WEBSITE www.kamarajcollege.ac.in 

mailto:kamarajcoll@gmail.com
http://www.kamarajcollege.ac.in/


UG Visual Communication – Kamaraj College (Autonomous), Thoothukudi – 628 003 

3  

 
UNDERGRADUATE DEGREE PROGRAMME 

 

 
1. Introduction 

Programme Outcome, Programme Specific Outcomes and Course Outcomes Students 
completing this programme will be able to present their core under-graduate discipline 
clearly and precisely, make abstract ideas precise by formulating them in the language of 
the specific discipline, describe related ideas from multiple perspectives and explain 
fundamental concepts. Completion of this programme will also enable the learners to join 
teaching profession, enhance their employability for government jobs, jobs in various 
other public and private enterprises. 

Eligibility: Students who have passed +2 exam with any stream. 
 

LEARNING OUTCOMES-BASED CURRICULUM FRAMEWORK GUIDELINES 
BASED REGULATIONS FOR UNDER GRADUATE PROGRAMME 
Programme: B.Sc. (Visual Communication ) 
Programme 
Code: 

03028 

Duration: 3 Years (UG) 

Programme 
Outcomes: 

PO1: Disciplinary knowledge: Capable of demonstrating 
comprehensive knowledge and understanding of one or more 
disciplines that form a part of an undergraduate Programme of 
study. 
PO2: Communication Skills: Ability to express thoughts and ideas 
effectively in writing and orally; Communicate with others using 
appropriate media; confidently share one’s views and express 
herself/himself; demonstrate the ability to listen carefully, read and 
write analytically, and present complex information in a clear and 
concise manner to different groups. 

PO3: Critical thinking: Capability to apply analytic thought to a 
body of knowledge; analyse and evaluate evidence, arguments, 
claims, beliefs on the basis of empirical evidence; identify relevant 
assumptions or implications; formulate coherent arguments; 
critically evaluate practices, policies and theories by following 
scientific approach to knowledge development. 
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PO4: Problem solving: Capacity to extrapolate from what one has 
learned and apply their competencies to solve different kinds of non- 
familiar problems, rather than replicate curriculum content 
knowledge; and apply one’s learning to real life situations. 

PO5: Analytical reasoning: Ability to evaluate the reliability and 
relevance of evidence; identify logical flaws and holes in the 
arguments of others; analyze and synthesize data from a variety of 
sources; draw valid conclusions and support them with evidence and 
examples, and addressing opposing viewpoints. 

PO6: Research-related skills: A sense of inquiry and capability 
for 
asking relevant/appropriate questions, problem arising, 
synthesising and articulating; Ability to recognise cause-and-effect 
relationships, define 
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 problems, formulate hypotheses, test hypotheses, analyse, interpret 
and draw conclusions from data, establish hypotheses, predict 
cause-and- effect relationships; ability to plan, execute and report 
the results of an experiment or investigation. 

PO7: Cooperation/Team work: Ability to work effectively and 
respectfully with diverse teams; facilitate cooperative or 
coordinated effort on the part of a group, and act together as a group 
or a team in the interests of a common cause and work efficiently as 
a member of a team. 
PO8: Scientific reasoning: Ability to analyse, interpret and draw 
conclusions from quantitative/qualitative data; and critically 
evaluate ideas, evidence and experiences from an open-minded and 
reasoned perspective. 

 

Programme 
Specific 

Outcomes 

On successful completion of Bachelor of Visual Communication 
programme, the student should be able to: 

PSO1: Disciplinary Knowledge 
Demonstrate comprehensive knowledge and understanding of the 
key concepts, practices, and theories within the field of visual 
communication, including media studies, design principles, digital 
technology, and film production. 

PSO2: Critical Thinking 
Apply critical thinking skills to analyze, interpret, and evaluate 
media messages, visual content, and communication strategies, 
enabling the formulation of informed and balanced perspectives on 
media culture and its societal impact. 

PSO3: Problem Solving 
Effectively identify and solve real-world communication challenges 
by employing creative and strategic visual solutions, including the 
use of multimedia, graphic design, and video production techniques. 

PSO4: Analytical & Scientific Reasoning 
Use analytical and scientific reasoning to assess media content and 
communication strategies, applying evidence-based methods to 
evaluate their effectiveness, ethics, and potential audience reception. 

PSO5: Research-related Skills 
Develop and apply research methodologies to investigate visual 
communication trends, audience behavior, and media impacts, 
synthesizing findings to contribute to academic, professional, and 
creative projects. 

 
 
 
 

 



 

UG Visual Communication - Kamaraj College (Autonomous) Thoothukudi – 628 003 

6  

 

Methods of Evaluation Marks 

Internal Evaluation 
Continuous Internal Assessment Test 15  

 

 
25 Assignment (PPT) and Seminar  

5 

Group Discussion and Viva 5 

External Evaluation 
End Semester Examination 

 
75 

 Total  100 Marks 

Methods of Assessment 

Recall(K1) Simple definitions , MCQ, Recall steps, Concept definitions 

Understand/ 
Comprehend(K2) 

MCQ, True/False, Short essays, Concept explanations, Short summary or 

overview 

Application(K3) 
Suggest idea/concept with examples, suggest formulae, Solve problems, 

Observe, Explain 

Analyze(K4) Problem-solving questions, Finish a procedure in many steps, Differentiate 
Between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluation essay, Critique or justify with pros and cons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,DebatingorPresentati
ons 
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Extra Credits 
 

 
Curricular Activities 

 
Co-Curricular Activities 

Extra-Curricular 

Activities 

Paper Presentation Cultural Competitions NCC 

Paper Publication Domain Clubs NSS 

Placement Training  SPORTS 

Quiz  YRC 

Competitions  UBA 

 
 
 
 
 

 

Level Credit 

Participation III Prize II Prize I Prize 

 
Intra college 

1 2 3 4 

 
Intercollegiate 

2 3 4 5 

 
District 

3 4 5 6 

University 4 5 6 7 

 
State 

5 6 7 8 

 
National 

6 7 8 9 

International  
7 

 
8 

 
9 

 
10 
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Total credits Under – Graduate Courses including Lab Hours- 2024 to 2025 
 

 

Semester Hours Credits Additional 
Credits 

Extra Credits 

I 30 23 2  

II 30 23 2  

III 30 24 2  

IV 30 25 2  

V 30 25 3  

VI 30 20 3  

Total 140 14  

 
 

 
**Extra Credit will be given on the basis of student’s performances 

 

 
Written Examination: Theory Paper (Bloom’s Taxonomy based) Question paper 

Model ASSESSMENT PATTERN 

Continuous Internal Assessment (CIA) & End Semester Examination (ESE) 

 CIA : 25 

 ESE: 75 

 
Theory Course: 

For theory courses there shall be two tests conducted by the faculty concerned 

and the average of the best two can be taken as the Continuous Internal Assessment 
(CIA).CIA is for 50 marks max and will be converted in to 15 marks. The duration of each 
test shall be 2 Hrs. 

 

Continuous Internal Assessment (Writing) 15 marks 

Assignment (ppt ) & Seminar 5 marks 

Viva & Group Discussion 5 marks 

For theory Papers: 

 Part A 10 X 1 = 10 Marks - Answer all questions 
(No choice) 

 
 Part B 5 X 5 = 25 Marks - Choosing either 

(a) or (b) 
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 Part C  5 X 8 = 40 Marks  - Choosing either (a) or (b) 
 

 Total = 75 marks 

 
Laboratory Courses Assessment 

 CIA - 40 marks 
 ESE - 60 marks 

 
 Mandatory Record submission, attendance and class participation. 
 Two CIA for 40 marks max.The average of the best two can be taken as 

the Continuous Internal Assessment. 
 The duration of each test shall be 3 hours 

In order to avoid pull the score down of each PO, it is suggested that the usage L-Low (1) 
to the minimum. 

The S, M, L is based on the Course outcomes. The mapping is based on the revised 

Bloom’s Taxonomy Verbs used to describe your Course outcomes. 

• Remember and Understanding – Lower level 

• Apply and Analyze – Medium Level 

• Evaluate and Create – Strong Level 
 
 
 
  



 

 

Kamaraj College (Autonomous) Thoothukudi – 628 003 

UG\Visual Communication  

 
 

 
 

 
Semester 

III 

Course 
Code 

 
Name of the 
Course 

 
Hours 
/ 
Week 

 
Credit 

 
Duration 
of ESE 
(Hrs.) 

Marks 
Allotted 

C
IA

 

E
SE

 

T
o

ta
l 

 
Part I 24ULTL31  

 
6 

 
3 3 

 
25 

 
75 

 
100 

Part II 24ULEN31 General English - III 6 3 3 25 75 100 

Part III 

Core III 
24UMVC31 

Multimedia 
Production(Theory) 

4 4 3 25 75 100 

Core Lab - 
3 

24UMVCL3 
Multimedia Content 
Packaging 
(Practical) 

4 4 3 40 60 100 

EC 3 

Discipline 
/Generic 

24UEVC31 Sound Design (Theory) 3 3 3 25 75 100 

24UEVCL3 
Advertising 
Photography 
(Practical) 

3 3 3 40 60 100 

Part-IV 

SEC 4 

24USVCL1 

 

Folk Performing 
Arts of Tamil Nadu 
(Practical) 

2 2 3 40 60 100 

Part - IV 
       
24UYOG31 

Yoga, Culture & 
Heritage 

2 2 1.5 25 75 100 

  Total 30 24     

 
** SEC-Skill Enhancement Course **CIA- Continuous Internal Assessment 

**EC –Elective Course ** ESE- End Semester Examination 
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Multimedia Production (Theory) 
 

Title of the Course Multimedia Production(Theory) 
Paper Number Core III 
Subject code  

Category Core 
Core III 

Year II Credits 4 Cours

e Code 

 

Semester III 

Instructional Hours 

per week 

Lecture Tutorial Lab Practice Total 

3 1 -- 4 

Pre-requisite Higher Secondary 

Learning Objectives 
LO1 Understand the basics of digital technologies, operating systems, and computer 

architecture. 
LO2 Develop skills in CG applications, multimedia hardware, software, and formats. 

LO3 Grasp the principles of 2D graphics, raster graphics, resolution, and color. 

LO4 Apply principles of animation (frame, compositing, stop-motion) and animation 
techniques. 

LO5 Learn audio fundamentals, formats, devices, and integration of multimedia 
formats. 

 
 

 
UNIT 

 
CONTENTS 

 
I 

Basics of Digital Technologies, Operating Systems and Computer Architecture, 
Graphics Basics - Vector graphics, Raster, Compression Techniques, Conversion 
Techniques 

 
II 

CG Application areas and equipment, CG Standards and Formats, Multimedia 
Hardware, Software, Multimedia operating systems 

 

 
III 

2D—Images and Graphics, Principles of raster graphics, Resolution, Color, Graphics 
accelerators, Digital image representation and formats, Graphics Cards, Video Cards 

 

 
IV 

Principles of Animation, Objects, Dynamics, Frame animation, Composing, Masking, 
Keying, Rotoscoping, Cell Animation, Stop Motion Animation 

 

V 

Audio fundamentals (Audio quality, formats, and devices), Products, Platforms, 
Application Domain and Features—audio and video standards—integrating multiple 
formats (sound, video, text, etc.), Recent Developments in software and hardware 
systems, Tools for PODCASTING 
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Extended Professional 
Component (is a part of 
internal component only, 
Not to be included in
 the 
External Examination 
question paper) 

Questions related to the above topics, from various competitive 
examinations UPSC / TRB / NET / UGC – CSIR / GATE / TNPSC 
/others to be solved (To be discussed during the Tutorial hour) 

Skills 
acquired from this 

 
Course 

Knowledge, Problem Solving, Analytical ability, Professional 

Competency, Professional Communication and Transferrable Skill 

Recommended Texts: 
1. Multimedia Production, Book prepared by Department of Visual Communication, Kamaraj College 
(Autonomous), Thoothukudi. 
References Books: 

1 Cvetković, D. (2019). Interactive multimedia: Multimedia 
production and digital storytelling, Bod – Books on Demand. 

2 Kindem, G., & Musburger, R. B. (2012). Introduction to media 
production: The path to digital media production, Taylor & 
Francis. 
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Course 
outcome
s 

On completion of this course, students will be able to: 

CO1 
Understand digital tech, OS, and computer architecture. 

K1 

CO2 
Learn CG applications, equipment, and multimedia systems. 

K2 

CO3 
Apply 2D graphics principles (raster, resolution, color, etc.). 

K3 

CO4 
Grasp animation principles (frame, compositing, stop-motion). 

K4 

CO5 
Understand audio quality, formats, and integration with 
multimedia. 

K5 

 
 

 
Mapping with Programme Outcomes: 

 

 

Cos PO1 PO2 PO3 PO4 PO5 PSO6 PSO7 PSO8 PSO9 PSO10 

CO1 
3 3 3 2 2 3 3 3 2 2 

CO 2 
2 2 3 3 3 3 3 2 2 3 

CO 3 
3 3 3 2 2 3 3 3 2 2 

CO 4 
2 2 3 3 3 3 3 2 2 3 

CO 5 
3 3 3 2 2 3 3 3 2 2 

 
S-Strong (3) M-Medium (2) L-Low (1) 
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Multimedia Content Packaging (Practical) 
 

Title of the 
Course 

Multimedia Content Packaging (Practical) 

Paper 
Number 

Core III Lab 

Subject code  

Category Core Year II Credits 4 Course Code  

Semester III 

Instructional Hours 

per week 

Lecture Tutorial Lab Practice Total 

1 1 2 4 

Pre-requisite Higher Secondary 

Learning Objectives 
LO1 Explain the fundamental concepts and principles of videography. 

LO2 Create a portfolio of short videos using skills and techniques from the course. 

LO3 To teach students the fundamental theoretical and practical aspects of 2D Animation. 

LO4 To teach students about Title Animation and Logo Animation. 

LO5 Utilize digital tools for video production, optimize multimedia files, measure exposure with 
light meters, and apply key frame animation techniques. 

 

 
 
 
 

UNIT Contents 

I Camera Techniques: Parts of a video camera, Practice with semi- professional 
video camera, Image control settings (Head Room, Looking Room, Walking 
Room, I80 Degree Rule, 30 Degree Rule, Screen Direction), Mounting equipment, 
Staging and Blocking, Illusion of Depth, Rule of Third. 

II Camera Position and Movements: Camera Position (High, Normal, Low 
angle), Various Camera Shots and Movements (Two Shot, Profile Two Shot, Over 
the shoulder Two Shot, Close-up, Mid Shot, Long Shot, Pan, Tilt, Dolly, Zoom, 
etc.), Continuity, Objective, Subjective, Point-of-view. 

III Light and Lens: Lighting setups (Indoor, Outdoor, Blue/Green Screen), 
Lighting Elements (Exposure, Mood & Feeling), Light Meter, Lens Selection, 
Types of Lenses, Composition & Storytelling through Lens. 
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IV Animation Basics: Adobe Animate, Motion Editor, Creating Project Folders, 
Workspace setup, Importing & Exporting Files. 

Practical 

Exercises 

1. Create a 1–2-minute visual story incorporating camera shots, angles, and 
movements. 

2. Create a short video using different lighting styles. 

3. Capture a scene from multiple perspectives. 

4. Show a scene from multiple angles. 

5. Create a video using one camera movement type (e.g., panning). 

6. Create a short video from simultaneous multiple angles. 

7. Create a Title Animation with audio. 
Create 2D Animation for a Logo. 

Questions related to the above topics, from various competitive examinations UPSC / TRB 

/ NET / UGC – CSIR / GATE / TNPSC /others to be solved (To be discussed 

during the Tutorial hour) 

Knowledge, Problem Solving, Analytical ability, Professional Competency, Professional 

Communication and Transferrable Skill 

Multimedia Content Packaging, Book prepared by Department of Visual Communication, Kamaraj 
College (Autonomous), Thoothukudi. 
Brown, B. (2016). Cinematography: Theory and practices: Image making for cinematographers and directors. 

Thompson, R., & Bowen, C. J. (2013). Grammar of the shot. Focal Press. 
Landau, D. (2014). Lighting for cinematography: A practical guide to the art and craft of lighting for the moving 

image. Routledge. 

Fisher, B., & Codelli, L. (2013). Art of cinematography. 
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Course 
outcomes 
: 

On completion of this course, the students will be able to 
Programme outcomes 

Cognitiv
e Level 

CO   

CO1 Students will be able to describe the key technical and creative concepts in videography.K1 

CO2 Students will be able to operate cameras and utilize equipment proficiently to achieve
 K2 

video graphic effects. 
CO3 Students will be able to apply appropriate techniques for filming different 

subjects, scenes, and styles. 

K3 

CO4 Students will be able to evaluate and critique videos for visual effectiveness and quality.K4 

CO5 Students will understand the concept of Titling and various exercises under Multimedia. 
K5 

 
Mapping With Programme Outcomes and Programme Specific 

Outcomes 

 

CO 
/PO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 

CO1 S S M S S M S S 

CO2 M S S S M S S M 

CO3 S S S M S S S M 

CO4 S S S S S S S S 

CO5 S M S S M S S M 

S-Strong (3) M-Medium (2) L-Low (1) 

 
CO/ 
PSO 

PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 
CO2 3 3 3 3 3 
CO3 3 3 3 3 3 
CO4 3 3 3 3 3 
CO5 3 3 3 3 3 
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Sound Design (Theory) 

 

Title of the 
Course 

Sound Design (Theory) 

Paper Number EC 3  Discipline/ Generic 
Subject code  

Category Elective Year II Credits 3 Cours

e Code 

 

Semester III 

Instructional Hours 

per week 

Lecture Tutorial Lab 
Practice 

Total 

2 1 - 3 

Pre-requisite Higher Secondary 

Learning Objectives 
LO1 To understand the fundamentals of sound design for media 

LO2 To apply imaginative and creative approaches to problem-solving in audio 
production 

LO3 To enable students to learn key principles of audio techniques 

LO4 To help students become experts in audio tools 

LO5 To develop skills in various sound recording and music production techniques 

 
 

 
UNIT 

 
CONTENTS 

I 
Sound Introduction: Nature of Sound, Frequency, Amplitude, Wavelength, Fundamentals of 
Film Sound 

II Sound Classification: Diegetic & Non-Diegetic, Synchronous and 
Asynchronous sound, Dubbing 

III 
Dialogue: Text & Subtext, Vocal Performance, Paralanguage, Voice Over, Narration 

IV 
Sound Effects and Music: Function of Sound Effects, Classification, Foley, Music Types 

V 
Software Workspace: Adobe Audition, Pro Tools, Media Browser, Tools, Editor Area 

Activity: Software, Voiceover Recording, Dialogue Replacement, Audio Editing, Recording 
Music 

 
 

 



 

 

Kamaraj College (Autonomous) Thoothukudi – 628 003 

UG\Visual Communication  

Extended Professional 
Component (is a part of 
internal component only, 
Not to be included in
 the 
External Examination 
question paper) 

Questions related to the above topics, from various 

competitive examinations UPSC / TRB / NET / UGC – CSIR / 

GATE / TNPSC /others to be solved 

(To be discussed during the Tutorial hour) 

 

Skills acquired from this 

Course 

Knowledge, Problem Solving, Analytical ability, 

Professional Competency, Professional 

Communication and Transferrable Skill 

Recommended Texts Sound Design, Book prepared by Department of Visual Communication, 
Kamaraj College (Autonomous), Thoothukudi. 

Reference books: Scott-James, K. (2018). Sound design for moving image. Bloomsbury Academic. 

Rose, J. (2014). Producing great sound for film and video: Expert tips from 
preproduction to final mix (4th ed.). Routledge. 

 

 

Course 
outcomes: 
CO 

On completion of this course, the students 
will be able to: 

Cognitive 
Level 

CO1 Understand the importance of sound in video 
K1 

CO2 Comprehend different types of sound 
K2 

CO3 Recognize the role of dialogue in sound design 
K3 

CO4 Grasp basic concepts of sound effects and music 
K4 

CO5 Gain knowledge of audio software workstations 
K5 
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Mapping With Programme Outcomes and Programme Specific 

Outcomes 

 

CO 
/PO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 

CO1 S S M S S M S S 

CO2 M S S S M S S M 

CO3 S S S M S S S M 

CO4 S S S S S S S S 

CO5 S M S S M S S M 

S-Strong (3) M-Medium (2) L-Low (1) 

 
CO/ 
PSO 

PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 
CO2 3 3 3 3 3 
CO3 3 3 3 3 3 
CO4 3 3 3 3 3 
CO5 3 3 3 3 3 

 

Advertising Photography (Practical) 
 

Title 
of the 
Cours

e 

Advertising Photography (Practical) 

Paper 
Numbe
r 

EC 3 

Subject 
code 

 

Category Elective Year II Credits 2 3 Cours

e Code 

 

Semester III 

Instructional Hours 

per week 

Lecture Tutorial Lab 
Practice 

Total 

1 - 2 3 

Pre-requisite Higher Secondary 

Learning Objectives 
LO1 Understand Advertising Photography: Learn key principles and techniques 

for capturing product images. 

LO2 Product Promotion Photography: Master shooting images that highlight 
product benefits and appeal. 

LO3 Trade Character Creation: Develop skills to create and photograph brand 
mascots or characters. 

LO4 Montage Techniques: Apply creative montage techniques to convey a 
unified advertising message. 
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LO5 Model Photography: Practice photographing models to promote products 
effectively. 

 
 
 
 

UNIT Contents 

Advertising Photography 
Practical’s: Before the Practical class students must be made aware of the following 
topics from original Examples. 

1. Visual of the product alone (photograph against plain backdrop). 
2. Visual of the product in a setting where it is used. 
3. Visual in use. 
4. Visual of a benefit from using the product. 
5. Visual showing the loss or disadvantage resulting from not using the advertised 

product. 
6. Dramatization of the headline. 
7. Dramatization of the evidence. 
8. Dramatizing a detail (in the product). 
9. Comparison between two brands. 

Contrast between before and after using the product. 
11. Visuals using Trade Characters. 
12. Symbolism. 
13. Abstract illustration (logo). 
14. Continuity strip. 
15. Mood setting visual. 
16. Visual of the product in the package. 
17. Visual of the product ingredients or raw materials. 
18. Special effects (freezing movements). 
19. Montage. 
20. Visual with model. 

In addition to the above exercises, students must submit a Photography Record Note 
with technical descriptions (Photo Description, Aperture, ISO, Shutter Speed & 
Composition & Design Principles adopted) on the left page, and a 12 x 8 output on the right 
page. 
The final practical examination will test students’ knowledge of photography, either as 
a viva, written exam, or practical work on the fundamentals of photography. Students 
should attend workshops on advertising and model photography. 
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Questions related to the above topics, from various competitive examinations UPSC / 
TRB/ NET / UGC – CSIR / GATE / TNPSC 
/others to be solved (To be discussed during the Tutorial hour) 

Knowledge, Problem Solving, Analytical ability, Professional Competency, 

Professional Communication and Transferrable Skill 

Advertising Photography, Book prepared by Department of Visual Communication, 
Kamaraj College (Autonomous), Thoothukudi. 

 Curran, J. (2013). The Photography Handbook. Routledge. 
 Long, B. (2010). Complete Digital Photography. Course Technology PTR. 
 Kelby, S. (2013). The Digital Photography (2nd ed.). Peachpit Press. 

Course 
outcomes: 
CO 

On completion of this course, the students will be able 
to 

Cognitive 
Level 

CO1 Students will be able to describe the key technical and 
creative concepts in advertising photography. 

K1 

CO2 Students will be able to operate cameras and utilize 
equipment proficiently to achieve photographic effects.  

K2 

CO3 Students will be able to apply appropriate techniques for 
shooting different subjects, scenes, and styles. K3 

CO4 Students will be able to evaluate and critique photos for 
visual effectiveness and quality. K4 

CO5 Students will be able to create visually compelling ad and 
model photography by synthesizing skills and concepts 
from the course. 

K5 
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Mapping With Programme Outcomes And Programme Specific 

Outcomes 

 

CO 
/PO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 

CO1 S S M S S M S S 

CO2 M S S S M S S M 

CO3 S S S M S S S M 

CO4 S S S S S S S S 

CO5 S M S S M S S M 

S-Strong (3) M-Medium (2) L-Low (1) 

 

 

 
CO/ 
PSO 

PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 
CO2 3 3 3 3 3 
CO3 3 3 3 3 3 
CO4 3 3 3 3 3 
CO5 3 3 3 3 3 
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Folk Performing Arts of Tamil Nadu (Practical) 
 

Title of the 
Course 

Folk Performing Arts of Tamil Nadu (Practical) 

Paper 
Numbe
r 

SEC - 4 

Subject code  

Category Skill 
Enhanceme
nt Course 

Year II Credits 2 Course Code 

Semester III 

Instructional Hours 

per week 

Lectur
e 

Tutorial Lab 
Practice 

Total 

2 - - 2 

Pre-requisite Higher Secondary 

Learning Objectives 
LO1 Understand the significance of Tamil folk performing arts. 

LO2 Analyze key folk forms like Kummi, Karagattam, and Kaniyan Koothu. 

LO3 Study folk music traditions like Nadhaswaram and Villuppattu. 
LO4 Explore the relationship between folk arts, festivals, and modern contexts. 
LO5 Evaluate challenges and preservation strategies for folk arts. 

 
 

 
UNIT 

 
CONTENTS 

I Introduction to Folk Performing Arts - Definition and scope of folk arts. - Cultural 
implications of folk arts. - Folk arts as a medium of communication. - Social, religious, and 
ritualistic contexts of folk performances. 

II Key Forms of Folk Performing Arts - Devar Attam (Kummi Dance). - Karagattam and 
its historical context. – Kaniyan Koothu performance. - Bharatanatyam's folk origins 
and regional variations. 

III Folk Music Traditions - Nadhaswaram’s role in folk music. - Types of folk songs. - 
Villuppattu and its performance style. 

IV Performance Spaces and Cultural Context - Folk performances in festivals (Pongal, 
Thaipusam, Aadi Pooram). - Staging of folk performances. - Influence of folk arts on 
contemporary performance. 

V Preservation and Challenges - Challenges in preserving Tamil folk arts. - Government and 
NGO initiatives for preservation. - Future of folk performing arts and the role of 
technology. 

Practical 
Exposure 

Field Visit and Workshop with Practitioners - Field visit to folk art performances. - 
Hands-on learning of basic folk art forms. 
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Extended 
Professional 
Component (is a 
part of internal 
component only, Not 
to be included in
 the 
External 
Examination 
question paper) 

Questions related to the above topics, from various competitive 
examinations UPSC 

/ TRB / NET / UGC – CSIR / GATE / TNPSC /others to be 

solved (To be discussed during the Tutorial hour) 

Skills acquired from 
this 
Course 

Knowledge, Problem Solving, Analytical ability, 

Professional Competency, Professional Communication 

and Transferrable Skill 

Recommended 
Texts 

Folk Performing Arts of Tamil Nadu, Book prepared by Department of Visual 
Communication, Kamaraj College (Autonomous), Thoothukudi. 

Reference Books 
1. “Folk Culture of Tamil Nadu” by P. Thiagarajan 
2. “Folk Arts of Tamil Nadu: Traditions and Performances” by 
A. Srinivasan 
3. “The Art of Karagattam and Other Folk Dances” by M. Rajendran 

 
 

 

Course 
outcomes: 
CO 

 
Cognitive Level 

CO1 Describe the key aspects of Tamil folk performing arts. K1 
CO2 Analyze and perform various folk art forms and their regional 

significance. K2 
CO3 Understand the importance of folk music traditions in Tamil 

culture. K3 
CO4 Evaluate the influence of folk arts on festivals and contemporary 

performances. 
K4 

CO5 Assess preservation challenges and strategies for Tamil folk arts. K5 
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Mapping With Programme Outcomes And Programme Specific 

Outcomes 

 

CO 
/PO 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 

CO1 S S M S S M S S 

CO2 M S S S M S S M 

CO3 S S S M S S S M 

CO4 S S S S S S S S 

CO5 S M S S M S S M 

S-Strong (3) M-Medium (2) L-Low (1) 

 
CO/ 
PSO 

PSO1 PSO2 PSO3 PSO4 PSO5 

CO1 3 3 3 3 3 
CO2 3 3 3 3 3 
CO3 3 3 3 3 3 
CO4 3 3 3 3 3 
CO5 3 3 3 3 3 
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Model Question Paper 
COMMUNICATION THEORIES 

 
Time: 3 Hours Maximum: 75 Marks 

PART –A 

Answer ALL the questions: (10*1=20) 

Choose the Correct answer: 

1. The role of the receiver in the communication process is to: 

a) Encode the message b) Interpret and understand the message 

c) Generate the message d) Eliminate noise from the communication channel 
 

 
2. What does "noise" mean in communication? 

a) The message being sent b) The method of sending the message 

c) The response from the receiver d) Any interference that affects the message 
 

 
3. The components "Who?", "Says What?", "In What Channel?", "To Whom?", and 

"With What Effect?" are part of which communication model? 

a) Shannon-Weaver Model b) Berlo’s SMCR Model 

c) Lasswell's Model d) Osgood and Schramm’s Circular Model 
 

 
4. In Berlo’s S-M-C-R model, what does "C" stand for? 

a) context b) communication 

c) channel d) code 
 

 
5. Which theory suggests that media influences are mediated through opinion leaders? 

a) Agenda Setting Theory b) Two-Step Flow Model 

c) Uses and Gratification Theory d) Propaganda Theory 
 
 
 
 

6. Cultural theories often explore media’s role in: 

a) Political campaigns b) Shaping societal values and identity 

c) Technological advancements d) Economic impacts 
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7. What does "Cognitive Dissonance Theory" suggest about individuals' 

reactions to conflicting information? 

a) Individuals ignore conflicting information 

b) Individuals embrace conflicting information 

c) Individuals experience discomfort and seek to reduce it 

d) Individuals are unaffected by conflicting information 
 

 
8. What is the central concept of "Schema Theory" in media studies? 

a) The direct influence of media messages on behavior 

b) The role of pre-existing mental structures in interpreting media content 

c) The technical aspects of media production 

d) The economic impact of media 
 

 
9. According to the "Two-Step Flow Model," who do opinion leaders 
primarily influence? 

a) Media executives 

b) Other opinion leaders 

c) The general public 

d) Media producers 
 

 
10. The "Diffusion of Innovations" theory primarily focuses on: 

a) The spread of new technologies and ideas 

b) The impact of media on public opinion 

c) The role of opinion leaders in media influence 

d) The psychological effects of media content 
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PART–B (5×5=25 Marks) 

Answer ALL Questions choosing either (a)or(b). 

Answer should not exceed 250 words. 

11 (a). Explain the Hypodermic Needle Model of communication and discuss its view on 
the audience’s role in the communication process. 

 
(OR) 

 

 

 

11 (b). What is the Mathematical Model of Communication, and what are its main 
components? 

 

 
12 (a). Explain the influence of media on cultural values and practices using a 

specific cultural theory as a reference. 

 
(OR) 

12 (b). Explain the Cognitive Dissonance Theory. 
 

 
13 (a). Describe the core principles of "Propaganda Theory". 

 
(OR) 

13 (b). Discuss the limitations of "Magic Bullet Theory" in explaining media influence. 
 

 
14 (a). Explain the core principles of Social Learning Theory. 

 
(OR) 

14 (b). Explain the key concepts of Social Judgment Theory, including the latitudes of 
acceptance, rejection, and non-commitment. 

 

 
15 (a). Explain McLuhan's concept of "The medium is the message." 

 
(OR) 

15 (b). Explain the significance of fidelity in adaptation theory. 
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PART-C 
 

 
Answer ALL Questions choosing either (a) or 

(b). 

Answer should not exceed 500 words. 

 
(5×8 =40Marks) 

 

16.(a) Explain how Dissonance Theory influences persuasion and attitudinal change 
in communication. 

 
(OR) 

16. (b) Discuss the role of framing and priming in shaping political communication 
and public opinion. 

 

17. (a) Analyze Bandura’s Social Learning Theory and its impact on educational 
communication. 

 
(OR) 

17. (b) How does propaganda manipulate public opinion, and what are its key 
techniques in mass communication? 

 

18. (a) Explain the AIDA model (Attention-Interest-Desire-Action) in the context of 
media and advertising. 

 
(OR) 

18. (b) How does political communication influence voter behavior in democratic societies? 
 

19. (a) Discuss how cultivation theory explains the long-term effects of media on 
cultural perceptions. 

 
(OR) 

19. (b) Examine the impact of mass media on children's cognitive and social development. 
 

20. (a) What are the key challenges in global media governance in the digital age? 

 
(OR) 

20. (b) How has new media technology reshaped traditional communication theories? 
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