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1. PREAMBLE

ThecurriculumofB.Com(CorporateSecretaryship)isstructuredinawaythatthestudentsacquire
in-depth knowledge in corporate affairs. The course provides a platform for the studentsto pursue
Company Secretaryship as a profession. The comprehensive curriculum design

bestowsexcellentcareeropportunitiesto explorenewvistasinthepresentcompetitivecorporatearena.

2. PROGRAMLEARNINGOUTCOMES

The prime objective of the course is to create a world class academic environment in
thefieldofcommerceandbusiness. Thecoursewillpreparethestudentstorespondtotheneedsoftheindust

ryandadministration.

a. NATURE ANDEXTENTOFTHEPROGRAMME

The Bachelor of Commerce with specialisation in Corporate Secretaryshipisa three
yeardegree course which introduces different facets of theCorporate World. The course
inculcatesfactual and practical knowledge and with the ability to conceptualize and apply it in the

presentglobalcorporatearena.

The course content is customisedtoprovidean understandingof

specificregulatoryframeworkwhichhas adirectbearingonthefunctioningofcompanies.

b. AIMOFTHEPROGRAMME

To provide professional expertise in the field of Commerce/Corporate Studies. The
coursemouldsthestudentthrougheachphaseof,thefunctioningofcompaniesstressingkeyconceptsand

procedures.

TolaydownastrongfoundationonthebasicconceptsofFinance, Securities,
AccountingandLegislationswhichenablethestudentstobecomeconversantwithvariouscorporatecons

tituents.

Thestudentswillhavebetterprospectstoexcelinprofessionalandcompetitiveexaminationsonc

ompletionofthecourse.



c. GRADUATEATTRIBUTES

On completing the B.Com(CS)course,studentswillbeequipped
toinculcatethefo

llowingattributesindicatingaprofessionaloutlookintheirdisciplineofstudy.

1. Proficient knowledge about laws, rules and regulations.
2. Interpretation of financial statements.
3. Interpersonal communication.

The Course helps the student to acquaint themselves with the theoretical and practical

knowledge of the various managerial and secretarial aspects of business in general. It serves as a

catalyst and a facilitating platform to enhance them to be independent and easily employable.

The main feature of the course is the Institutional Training which imparts job-oriented

skills to bridge the gap between academics & industrial requirements. Further, it creates a natural

interest among the students on the dynamics of the Company and equips them to face the

challenges in their future endeavors.

d. PROGRAMMEEDUCATIONALOBJECTIVES:

POs

Description

PEO1

CriticalThinking:Understandingtheconceptsoffinance,taxation,variouslawsandsecuritiestrading, fi

llingoftax returnsideagenerationandinfertheadvantagesoftheseconceptsthroughcriticalthinking

PEO2

Effective  Communication:  To express their views through
effectivecommunicationandgaintheabilitytoconnecttopeopleinbusinessen

vironment

PEO3

ApplyReasoning:Thereasoning power attained through contextual
knowledgehelpsthemtoassessthesocietalandenvironmentalneedsforsustainabledevel

opment

PEO4

ProfessionalEthics: Appreciatetheimpactoftheprofessionalethics,responsibilitiesandprocedures

ofthebusinesspracticesandapplythesameethicsbothinprofessionalandpersonalspace.

PEOS

EnvironmentandSustainability: Applytheknowledge gainedin the

curriculumforthedevelopmentofsustainableenvironment

PEOG

Effectivefunctioning:Execute anytaskefficientlyanindividual,asateammemberandasaleaderina

diverseanyenvironment.

PEO7

LifeLongLearningSelfLearning: Instillasenseof lifelonglearning basedonself-interest

inaccordance withthechangingscenariotoretaincompetency.




.e.PROGRAMMEOUTCOMES:

Oncompletionoftheprogrammethestudentscan

POs | Description

PO1

Become knowledgeable in the subject of corporate laws and apply
thoseprovisions forthebenefitoftheemployer/organization.

PO2 | Gainanalytical skillsinthefieldof accounting and taxation.

PO3 Determine the professional ethics of the business and
contributeforcommunitylivingandnation building.

PO4 Enhancecommunicationskills,teamwork,groupdynamicsandleadershipqualit
ies.

PO5

Providesolutionstoovercome thechallengesinthearea of finance
andadministration.

f.ProgramSpecificObjectives (PSOs)

PSOs | Description

PSO1 | AconcreteexposuretotheconceptsofAccounting,GeneralLaws,Finance,
Governance,CSRandManagement.

PSO2 | ImpartingspecificknowledgeonCompanylawandsecretarialpractice.

PSO3 : o
Motivatetobecomeanentrepreneurandnurturetheentrepreneurialskills.

PSO4 L
Hands on trainingin GST and Incometax
returnsfiling,AccountingSoftware,CorporateCorrespondence,venturecreationa
ndindustrialtraining.

PSO5 _ _ e :
Train to develop managerial skills individually and collectively for
bettercorporate managementat localand globallevel.




3. COURSESTRUCTURE

Credit Distribution for B.Com (CorporateSecretaryship)

FIRST YEAR-SEMESTER-I

Part List of Courses Credit No. of
Hours/Week
Part-1 Language — Tamil 3 6
Part-2 English 3 6
Core Course — CCl-Financial Accounting** 5 5
Core Course —CClI-Corporate Correspondence 5 5
Part-3 Elective Generic/ Discipline Specific Elective | 3 4

Corporate E-Management

Pa(t-4 (select any One)
SkillEnhanceme | "pjgital Banking / MS Office 2 2
ntCourseSEC-1
Part-4
Skill FC— Fundamentals of Business Studies
Enhancement 2 2
Course(Foundati
on Course)-
Total | 23 30
FIRSTYEAR-SEMESTER-II
Part List of Courses Credit No.of
Hours
Part-1 Language — Tamil 3 6
Part-2 | English 3 6
Core Course—-CCllII-Advanced Financial Accounting** 5 5
Core Course —CCIV-Corporate Management 5 5
Part-3 | Elective Generic/Discipline Specific Elective-11 3 4
Securities Laws& Regulation of Financial Markets
Part-4 2 2
Skill (Select any Two)
Enhance| Internet and its Applications/
Course | Stock Market Operation/
SEC- 2 | New venture Planning and Development
Part-4
SkillEnh 2 2
ancement
Course—
SEC3
Total | 23 30




COREI-FINANCIALACCOUNTING

COURSECODE:CC1 Paper Nol | Year and Pre- Total Hours /
Semester:| Requisite: week
year/Iseme Knowledge 6
ster i
of basic (L+T+P)
accounts
Leadtoothercourses StudyofAdvancedFinancial Accountin L T P
9 5 0 0
Theory& Problems Marks: 75 Credits: 3
LEARNING OBJECTIVES
1.Tounderstand thefundamentals ofaccountingandthe
preparationoffinancialstatements
2. To gain knowledgeon accountingfornon-Tradingorganisations.
3. To learnthe accounting conceptsrelatingtoSingle EntrySystem
4. To understand thebasicsofAccountCurrentandAveragedue date
5. To impartknowledge onthe differenttypesofdepreciationmethods
COURSEOUTCOMES-COGNITIVELEVELMAPPING
COS FINANCIALACCOUNTING COGNITIVE
LEVEL
CO1 | Recall and explain the fundamentals of accounting and K1,K2,K3,
thepreparationoffinancialstatements K4,K5
CO?2 Explainand preparationof K1,K2,K3, K4,
IncomeandExpenditureaccountandbalance sheetfornon- K5,
tradingorganisations.
CO3 | Accountingunder singleentrysystem K1,K2,K3,K4,
CO4 | KnowledgeofAverage duedateand account current K1,K2
CO5 | Classify,apply and compute thedifferentmethodsofdepreciation K1,K2,K3

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-

Evaluating,K6-Creating)
Teaching Pedagogy:

Class room lectures, PPT presentations, seminars, problem solving through practical exercises




Note: These methodologies are indicative and teachers can innovate new methodologies to achieve the
desired learning outcomes.
Total Hours 90

UNIT I: FINALACCOUNTS (20 Hours)
Preparationsoffinal AccountsofaSoleTradingConcern—Adjustments-Closingstocks

OutstandingandPrepaiditems,Depreciation,provisionforBadDebts,ProvisionforDiscountonDe
btorsandcreditors,interestonCapitalandDrawings.

UNITI:ACCOUNTSFORNON-TRADINGCONCERN (15 Hours)
ReceiptsandPayments-Incomeandexpenditure-Balancesheetofnon-tradingorganization

UNITIHI:SINGLEENTRYSYSTEM (20 Hours)
Meaningand featuresofSingleentryanddoubleentry System-Methodsofcalculation ofprofit—
statementofAffairsMethod-conversionmethod.

UNITIV:AVERAGEDUEDATEANDACCOUNTCURRENT (20 Hours)
AverageDueDate-Meaning,need,calculationofaverageduedate-
considerationofholidaysinterveningintheperiod-AccountCurrent-
Meaningandpurpose,Forwardmethod,Productmethod,Periodicalbalancemethod
Insuranceclaims -Averageclause(Lossofstockonly).

UNITV:DEPRECIATION (15 Hours)

Meaning - Causes of depreciation -- Methods of providing Depreciation — Straight

lineMethod-DiminishingBalanceMethod

RECOMMENDEDTEXTBOOKS:

1. T.S. Reddy&A.Murthy.Financial Accounting,MarghamPublications, Chennai.

2. S.Thothadri&S.Nafeesa,Financialaccounting, MCGrawHillEducation,NewDelhi.

3. M.V.Nagarajan.Financialaccounting,Vidhyapublications.

REFERENCES:

4. S.P.Jain&N.L.NarangS.P.Jain&N.L.Narang,FinancialAccounting,KalyaniPublishers,
NewDelhi.

5. M.C.Shukla, T.SGrewal,S.C.Gupta.AdvancedAccounting.S.Chand&Co.NewDelhi.

E-

Resources:www.accountingcoa

ch.comwww.accountingstudygui

de.comwww.futureaccountant.co

m

CO-PO-PSOMAPPING

corso | 9 go , 0 ZO go pso1| Pso2|Pso3|Pso4 | Psos
cor | 3| 3| 2 | 2] 3] 3 1 3 | 3 | 3
coz | 3| 3| 2 | 2] 3| 3 1 3 | 3 3
cos | 3 3] 2 | 21 3] 3 1 3 | 3 | 3
coa | 33| 2 | 21 3] 3 1 3 | 2 | 3
cos | 3 3] 2 | 21 3] 3 1 3 | 2 | 3



http://www.accountingcoach.com/
http://www.accountingcoach.com/
http://www.accountingstudyguide.com/
http://www.accountingstudyguide.com/
http://www.futureaccountant.com/
http://www.futureaccountant.com/

Average

2.6

(Correlationlevel:3-Strong2-Medium1-Low)




CORE2-CORPORATECORRESPONDENCE

COURSECODE:CC2 Paper No2 Year Pre-Requisite: Total Number of
andSemeste Knowledge hours / weeks: 6
r:lyear/lse ofCommunicati
mester on

Leadtoothercourses ProfessionalCourses L

Theory& Problems Marks: 75 Credits:3 5 0 0

LEARNING OBJECTIVES

1. To inheritthe knowledgeonintroductiontocommunication.

2. To analyzethe differenttypesofcommunication.

3. To demonstrate theknowledge communication inbusinessenvironment

4. Tolearnthebasicunderstandingofdrafting of legaldeedsand documents.

5. To makethestudentsto understandthedraftingofresponsesandreplies.

COURSEOUTCOMES-COGNITIVELEVELMAPPING
COS CORPORATECORRESPONDENCE COGNITIVE
LEVEL

Cco1 Inherit the knowledge on introduction K1,K2
tocommunication.

CO2 Identify & analyses the different types K2,K3
ofcommunication.

CO3 Develop and demonstrate the K3 K4
knowledgecommunicationinbusinessenv
ironment.

CO4 Learn the basic understanding of drafting K1,K2K3
oflegaldeeds anddocuments.

CO5 Enlighten themethods K4,K5,K6
ofdraftingresponseandreplies.

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-Evaluating,K6-Creating)

Teaching Pedagogy:

Class room lectures, PPT presentations, seminars, problem solving through practical exercises
Note: These methodologies are indicative and teachers can innovate new methodologies to achieve
thedesired learning outcomes.




Total Hours 60

UNITI:  INTRODUCTIONTOCOMMUNICATION (10 Hours)
ConceptofCommunication—
Meaning,Definition,Process,Need,Feedback,PrinciplesofeffectiveCommunication—
BarrierstoCommunication:Physical,Semantic/Language, Socio-Cultural and
Psychological Barriers - Ways to overcomethese, Barriers.

UNITIL:TYPESOF COMMUNICATION&CORPORATECORRESPONDENCE (10 Hours)
Types ofCommunication: Verbal,Non-verbal. ChannelsofCommunication:Formal
andinformal—\Vertical, Horizontal, Diagonal, Grapevine. Trade Letters — (Inquiry, Order,
Creditand StatusEnquiry,Complaints,Claims,SalesLetters,promotionalleafletsandfliers)

UNITHI:COMMUNICATIONINCORPORATEENVIRONMENT (10 Hours)
Report Writing — Agenda, Minutes of Meeting —Office Order — Circular Notes-

Correspondence withshareholders—Correspondence withdirectors.

UNITIV:DRAFTINGOFDOCUMENTS (15Hours)

Partnershipdeed-PowerofAttorney-Leasedeed-Affidavit-Indemnitybond-Giftdeed -
Memorandum and articles of association of a company - Annual Report of
acompany

UNITV:DRAFTINGREPLIES&RESPONSES ( 15 Hours)
Draftingrepliestoregulatoryshowcausenotices—reviewofbusinessdocumentsandpress

releases — Responding to proxy advisory reports -Response to media replies —
Crisiscommunication.

REECOMMENDEDTEXTBOOKS
1. N.S.Raghunthan,B.Santhanam—MarghamPublications,Chennai,3rdEdition

2. C.B. Gupta,Businesscommunication, OrganisationandManagement,2014.
3. R.C.Sekhar—EthicalChoicesinBusiness— ResponseBooks,2002
REFERENCEBOOKS:

1. RajendraPal&J.S.Korlahalli,EssentialsofBusinessCommunication-
SultanChand&Sons-NewDelhi

2. ShirleyTaylor,CommunicationforBusiness-PearsonPublications -New Delhi.

3. Bovee, Thill,Schatzman,BusinessCommunicationToday-PearsonEducationPrivate
Ltd.-NewDelhi.

4. Penrose, Raspberry, Myers, AdvancedBusinessCommunication-Bangalore.

5. MaryEllenGuffey,BusinessCommunication—-ProcessandProduct-
InternationalThomsonPublishing-Ohio

6. CorporateGovernanceandbusinessEthicsbyAllindiaManagementAssociation
—ExcelBooks

7. WilliamH.Shaw, BusinessEthics—ThomsonPublications



WEBSOURCES:
1. https://www.ansarada.com/business-readiness/corporate/shareholder-correspondence

2. www.newagepublishers.com
3. www.managementstudyquide.com
4. www.businesscommunication.org

CO-PO-PSOMAPPING

PO 150 5 PO 1T0 go pso1| PsO2|Pso3|pPsoa | Psos
coi| 3 | 1 3 | 3] 1| 1 1 2 3 | 3
coz|l 3| 1] 3 | 3] 1] 1 1 2 3 3
cos| 3 | 1 3 | 3| 3| 1 1 2 3 | 3
coal 3 | 1 3 | 3| 2 | 3 3 2 3 | 3
cos| 3 | 1 3 | 3| 3| 3 3 2 3 | 3
Average 3 1 3 3 2 1.8 1.8 2 3 3

(Correlationlevel:3-Strong2-Medium1-Low)


https://www.ansarada.com/business-readiness/corporate/shareholder-correspondence
http://www.newagepublishers.com/
http://www.managementstudyguide.com/
http://www.businesscommunication.org/

ELECTIVE COURSE (DISCIPLINE SPECIFIC) — |
CORPORATEE-MANAGEMENT

COURSECODE:EC1 | Paper | Year and Pre-Requisite: || 0tal Hours/ Week:4
NO3 | semester:lyear/Is Knowledge
emester ofCommerc
e
Leadtoothercourses  ProfessionalCourse L [T P
Theory Marks: 75 Credits:3 2 1 1

LEARNING OBJECTIVES
1. To teach the basicsofComputeranddevices

2. Toenlightenabouttheoperating systemshardware,software
3. To introducetheconcept ofinternet
4. To introducethebasicsofMultimedia

5. To teachaboutE-Commerce
COURSEOUTCOMES-COGNITIVELEVELMAPPING

CcoS CORPORATEE-MANAGEMENT COGNITIVELEVELS
CO1| Definecomputer,itsclassificationandusesinbusiness. K1,K2
CO2| Discuss and explain the operating system, hardware and K1,K2,K3

softwareandcomputernetworks.

CO3| Demonstrateabasicuseof internet,emailincurrentscenarioandbeaware K2,K3
ofit.

CO4| ldentifythebasicconceptsand elementsof multimediaand K3,K4
theirusesinbotheducationandentertainment.

CO5| To communicate the legal framework of e-commerce and assess K2,K3,K4
thevariousmodesofelectronicpaymentsystem.

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-Evaluating, K6-Creating)

Teaching Pedagogy:

Class room lectures, PPT presentations, seminars, problem solving through practical exposure at lab and class
presentations.

Note: These methodologies are indicative and teachers can innovate new methodologies to achieve the desired

learning outcomes.



Total Hours 60

UNITI INTRODUCTIONTOCOMPUTERS (10 Hours)

Introductiontocomputers—Characteristics-Classification—
Advantages&Disadvantages of Computers - Anatomy of Digital Computer -
Memory Devices -InputDevices OutputDevices.

UNITIHOPERATINGSYSTEM (10 Hours)

ConceptofOperatingSystem—Functions-Advantages—Classification-Assembler,

Complier, Interpreter— Hardware & Software and its types, Computer Networks —
Classification-TypologyofNetworks.

UNITHIINTRODUCTIONTOINTERNET (15 Hours)
Introduction tolnternet—Advantages&Usesofinternet-Requirementsofinternet
-InternetServiceProviders(ISPs),IPAddressing -DomainName-WebBrowser-E-

Mail-Advantages &Disadvantages ofE-Mail.
UNITIVMULTIMEDIA (15 Hours)

Multimedia — meaning —Basic Concepts & Elements of Multimedia- Text,

Images,Sound/ Audio, Video, Graphics and Animations — Uses of multimedia in
EducationandEntertainment.

UNITVE-COMMERCE (10 Hours)

E-Commerce —Benefits — Nature- Classification of E-commerce —Advantages
&Disadvantages of E-Commerce. Traditional Commerce vs. E-Commerce —
PaymentthroughElectronicmode.

RECOMMENDEDTEXTBOOKS:

1.Fundamentals of Computer Science and Communication - Alexix Leon,
MathewLeon-Engineering.

FundamentalsofinformationTechnology-AlexixLeon, MathewLeon
REFERENCEBOOKS:

1. EveryStudentsguidetolnternet.—John Callahan.

2. E-Commerce-K.K.BajaiandDebjani Nag -Thecutting edgeofBusiness.

3. IntroductiontolnformationTechnology—P.RizwanAhmed— MarghamPublications.
4. E-Commerce-Dr.K.AbiramiDevi&Dr.M.Alagammai—MarghamPublications.

WEBSOURCES:
1. https://edu.gcfglobal.org/

2. https://onlinecourses.swayam?2.ac.in/cec19 cs06/preview

CO-PO-PSOMAPPING


https://edu.gcfglobal.org/

PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Co1l| 3 1 3 3 1 1 1 2 3 3
Ccoz2| 3 1 3 3 1 1 1 2 3 3
COo3| 3 1 3 3 1 1 1 2 3 3
co4| 3 1 3 3 1 1 1 3 3 3
CO5| 3 1 3 3 1 1 1 3 3 3
Average 3 1 3 3 1 1 1 2.4 3 3

(Correlationlevel:3-Strong2-Medium1-Low)




SKILLENHANCEMENTCOURSE-SEC1
DIGITAL BANKING

Inst Marks
SubjectCode | L | T P S Credits H '
ours "ClA [ External | Total
2 2 25 75 100

Learning Objectives:
LO1L: To acquaint students with knowledge of Digital Banking Products.

LO2: To enable the students to understand the knowledge of Digital Payment System
LOS: To impart the students to understand the new concepts of Mobile and Internet Banking
LOA4: To enables the students to havedepthknowledgeinpoint of sale terminals

LO5: To understand the ATM and cash deposit system

Course Outcomes:
After the successful completion of the course, the students will be able to:

ColL Explainthe need fordigitalbankingproducts and theusage
ofcards.
Coz: Classifytheusageofvariouspaymentsystems.
Co3: Discusstheprofitability,riskmanagementandfraudsof
mobileandinternetbanking.
CO4: AnalysetheapprovalprocessesofPOSterminals.
CO5: ExplaintheproductfeaturesandservicesofATMandCash

DepositMachine.
Unit I: Digital Banking Products
Digital Banking —Meaning — Features - Digital Banking Products -Features - Benefits — Bank Cards —Features and
Incentives of Bank cards - Types of Bank Cards -NewTechnologies-Europay,MasterandVisaCard(EMV)-
TapandGo,NearFieldCommunication (NFC) etc. - Approval Processes for Bank Cards — Customer Education for
DigitalBankingProducts -DigitalLending—DigitalLendingProcess-Non-Performing-Asset(NPA.
Unit II: Payment System
Overview of Domestic and Global Payment systems -RuPay and RuPay Secure -
ImmediatePaymentService(IMPS)—NationalUnifiedUSSDPlatform(NUUP)-
NationalAutomatedClearingHouse(NACH)-AadhaarEnabledPaymentSystem(AEPS)—-ChequeTruncation  System
(CTS) —Real Time Gross Settlement Systems (RTGS)-National Electronic FundTransfer(NEFT) -
InnovativeBanking&Payment Systems.
Unit I1I: Mobile and Internet Banking
Mobile & Internet Banking - Overview — Product Features andDiversity - Corporate and Individual Internet Banking
Integration with e-Commerce Merchant sites,IMPS - Profitability - Risk Management and Frauds - Cyber Crime -
Cyber Security - BlockchainTechnology-Types-Crypto currencyandBitcoins
Unit IV:Point of Sale Terminals
Point of Sale (POS) Terminals - Overview - Features - Approval processesfor POS Terminals - Key Components
of POS - Hardware - Software - User Interface Design - CloudbasedPoint of Sale — Cloud Computing-
BenefitsofPOSinRetailBusiness.
Unit V:Automated Teller Machine and Cash Deposit Systems
Automated Teller Machine(ATM) - CashDeposit Machine(CDM)& Cash Recyclers - Overview -Features - ATM
Instant Money TransferSystems - National Financial Switch (NFS) -Various Value Added Services - Proprietary,
BrownLabel and White Label ATMs - ATM & CDM Network Planning - Onsite / Offsite - ATM
security,SurveillanceandFraudPrevention.

Recent Trends in Digital Banking

Faculty member will impart the knowledge on recent Developments in Digital Banking to the students and these
components will not cover in the examination.



Text Books:
1. 11BF,2019.DigitalBanking.TaxmannPublications, New Delhi
2. Gordon E. &Natarajan S. 2017 Banking Theory, Law and Practice. 24th Revised Edition. HimalayaPublishingHouse,
New Delhi
3.  RavindrakumarandManishDeshpande. 2016 E-Banking.PacificBookslnternational,2016.
4. UppalR.K.2017 E-Banking:The IndianExperience.BhartiPublications,2017.

Supplementary Readings:

1. Digital Banking 2016 Indian Institute of Banking and Finance, Pvt Limited
New Delhi.

2. Indian Institute of Banking and Finance, 2016 ,General Bank Management, McMillan,
Mumbai

3. SubbaRao S and Khanna. P.L 2014 Principles and Practice of Bank Management,
Himalya Publishing House, Mumbai.

Web Reference:
1  https://ebooks.lpude.in/commerce/bcom/term _4/DCOM208 BANKING_THEORY_AND_PR

ACTICE.pdf
2  http://www.himpub.com/documents/Chapter1859.pdf.

MS OFFICE TOOLS

Marks
. ) Inst.

Subject Code | L T P S Credits H External
ours 1 cia Total

(Practical)

50
2 2 50 (Internal 100

Examiner)

LearningObjectives:

LO1 Toenablethestudentstoacquireknowledgeincreatingdocumentsforprinting,sharing,p
resentation and store data inaspreadsheet

LO? To equip the students themselves with the skills in MS Excel program, which is
usedtosave andanalyse thenumerical data.

Toengagethestudentsthemselveswithadvanced,MSexcel
LO3 functionsan
: dproductivitytoolstoassist indeveloping worksheetsandconsolidationtosummarize
andreportresultsfrommultiplework sheets
LO4 ToidentifythenamesandfunctionsofthePowerPointinterfaceandcreateaslidepresent
ationthat includes text,graphics,animation andtransition

LO5 Toplan, design,create,manipulate andanalyseandcompiledatainvariousways.

CourseQOutcomes:


https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
https://ebooks.lpude.in/commerce/bcom/term_4/DCOM208_BANKING_THEORY_AND_PRACTICE.pdf
http://www.himpub.com/documents/Chapter1859.pdf

Afterthesuccessfulcompletion ofthecourse,thestudentswillbe ableto:

CQl Acquirepracticalknowledgein MSWord

Cé)Z Construct worksheetinMSExcelusingbasicfunctions

C¢)3 Construct ExcelsheetsinMSExcelusing advancedfunctions
C¢)4 PreparepresentationsinMSPowerPointusingvariousTemplates
Cé)S Create adatabaseusing Power point

Unitl:MicrosoftwWord -I

Working with Microsoft Word: Constructing a New document — Revising and Formatting adocument —
Alter the Page Layout, Watermark - Background and Borders — Headers &Footers — Page Numbering
Unitll:MicrosoftWord -l

Applying Templates - Formulating Tables — Editing tables —Incorporate Word Art, Clip Arts, Smart art&
Pictures — Search & Replace — Transferring andReceiving Documents, Sharing information to others —
Encrypt and Decrypt a document -MailMerge.

Unit lll:Microsoft Excel-l

Microsoft Excel - create a spreadsheet using Auto fill, setting margin, adding and
removingRowsandColumns,creatingandcopyingformulae,changingcolumnwidthsandrowheights, using
Auto format, creating and printing a chart, Page Layout, converting files into
adifferentformat,findingtotalinrowsandcolumnsandMathematicalExpressionsuchasAdd,Subtract, Multipl
yand Divide.

UnitlV: Microsoft Excel-ll

More Advanced Excel Functions: Normal, Page Layout, Page Break View — Employing theFreeze
Panes Tool - Employing Financial Functions: PMT, RATE, NPER, PV, FV -
LogicalFunctions:AND,FALSE,IF,NOT,OR,TRUE-BAHTTEXT TextFunction—LEFTConcatenation -
Using LOWER and UPPER - Value Function — Examining Date & TimeFunctionality.
UnitV:MicrosoftPower Point:

Applying the Auto-content wizard to Create and Store a presentation - Design template —Creating a
Blank presentation — Opening a Previously-made presentation — Adjusting theBackground—
ChoosingthePresentationLayout —EstablishingthePresentationStyle;

ListofPractical

MS-WORD

MS-EXCEL

1. Enter the chairperson's speech, auditor's report, minutes and agenda,and
implement the following processes: emboldening, underscoring,varying font size,
adjusting the style, altering the background and
textcolor,varyinglinespacing,verifyingspellings,arranging,addingheaders and
footers, inserting pages and page numbers, finding andreplacingwords.

Prepare an invitationforthe college function using text boxes and clipart.

3. Prepareaclasstimetableandperformthefollowingoperations:Insertingthetable,data
entry,
alignmentofRowsandColumns,insertinganddeletingtherowsandcolumns,andChan
gingof Table Format.

4. Prepare a shareholders’meeting letter for 10 members using mail merge operation.

5. Prepare Bio-Databy using Wizard andTemplates.

N

1. Generate a roster ofyourclass (a minimum of5 topics) and
performthefollowingactivities:Dataentry,Grandtotal, Mean,ResultandRankingthrou
gharithmeticandlogicalfunctionsand sorting.

2. Utilizing the chart wizard, create various charts (line, pie, bar) to
showtheannualperformanceofsales,purchase, andprofitofthecompany.



3. Preparea declaration ofBank customer’s accountindicatingsimpleand compound
interest estimations for 10 different customers
usingmathematicalandlogicalfunctions.

4. MakeanExcelspreadsheettodovariousfinancialoperationsPMT,RATE,NPER,PV,FV.

5. Generate an excel sheet to accomplish numerous text, value, and date & timefunctions.

MS-POWERPOINT

1. Construct presentation slides that display the five levels of a
company'shierarchyutilizingan organization chart.

2. Createslidesforthenewsheadlinesofawell-knowntelevisionnetwork. The
presentation ought to include the following transitions: Topto Bottom, Bottom to
Top, Zoom In and Zoom Out. The presentationshouldbe abletorunincustommode.

3. Create slides for the Seminar/ Lecture Presentation featuring animationand
complete the following: Develop multiple slides, alter
backgroundcolour,andincorporatewordarttoadjustfontcolour.

TextBooks:

1.

2.

3.

4.

A First Course incomputers Based on Windows 8 and MS Office2013) by
SanjaySaxena,Edition2015,VikasPublishingHousePvt.Ltd.NewDelhi.
Fundamentals of Information Technology & MS Office by Bhullar MS,
RamanpreetKaur,Edition2015,KalyaniPublishersLudhiana
Excel2019-All-in-one by LokeshLalwani, Edition 2019, BPBPublications;1%
edition(1Jauary2019);BPB Publication

JordanGoldmeter 2014Advanced ExcelEssentials FriendsofaPressUSA

SupplementaryReadings:

1. SterlingLibsFcca2016AdvancedExcel:HowtouseViookup&indexMatchfunctionStraight
PublicationsUSA
2. ChrisUrban2016AdvancedExcelforProductivityUSA
3. LokeshLalwani2019Excel2019AllinOne);BPBPublicationUSA
4. RituArora2018 AdvancedExcel2016 BPB PublicationsNewDelhi
WebReference:
1 https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/

2
3
4

https://www.quru99.com/logical-functions-operators-and-conditions-in-excel.html

https://www.educba.com/text-function-in-excel/

https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-

college-students-pdf

(Correlationlevel:3-Strong2-Medium1-Low)


https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
https://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
https://www.educba.com/text-function-in-excel/
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf
https://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-college-students-pdf

FOUNDATION COURSE (OR)

BRIDGE COURSE

FUNDAMENTALS OF BUSINESS STUDIES

Subject . Inst. Marks
Code Credits Hours
0 CIA External | Total
2 2 25 75 100

A bridge course for the students of commerce faculty is conducted every year to
getthestudentstheknowledgeofcommercefaculty. Themainobjectiveofthecourseis to bridge the gap between
subjects studied at School level and subjectsthey would be studying in commerce faculty. A Bridge course
aims to cover the gapbetween the understanding level of the higher secondary school courses and higher
educationalcourses. Bridge course is preparative course for college level course with anacademic
curriculum that is offered to enhance the knowledge of the students bymeans of preparing for the
intellectual challenges of commerce subject and to knowbasicinformationaboutcoresubject.

Bridge courses are the tool to help students to success in their graduate levelstudies. It is also a
pre requisite and foundational course to know the basicinformation aboutcommerce subjects.
FUNDAMENTALS OF BUSINESS STUDIES
Obijective
The bridge course aims to act as a buffer for the new entrants with an objective toprovide adequate
time for the transition to hard core of degree courses. This givesthem a breather, to prepare
themselves before the onset of courses for first yeardegree programme.

Course Outcomes:

After the successful completion of the course, the students will be able to:

CO1: Tomakethestudentsfamiliarwiththebasicconceptsof commerce, and Management Fields.

CO2: ToencourageandmotivatetheStudentsforthecommerceEducation.

Coa3: TomakethestudentsawaretowardsthevariousbranchesofcommerceforExample,Accounts,Bankingand
Auditing.

Unit I Commerce-Introduction
Definition of Commerce -Importance’s of Commerce -Meaning of barter system --business-industry-trade-
hindrances oftrade-branchesofCommerce.

Unit Il Accounting-Introduction

Book-Keeping-Meaning -Definition —Objectives-Accounting-Meaning —Definition-Objectives-Importance-Functions-
Advantages-Limitations-Methodsof Accounting-Single Entry Double Entry-Steps involved indouble entry system-
Advantages of double entry system-Meaning of Debit andCredit-Types of Accounts and its rules-Personal
Accounts-Real Accounts-NominalAccounts.

Unit Ill Marketing and Advertising

Meaning of Marketing-Definition-Functions of Marketing-Meaning of Consumer —Standardization and Grading -
Pricing —Kinds of Pricing -AGMARK-ISI-Advertising: Meaning, Characteristics, Advertising Objectives,Advertising
Functions Advantages of advertising, Kinds of Advertising,Advertising Media,Kindsof media

Unit IV Auditing & Entrepreneurial Development

Introduction of Auditing -Origin and Evolution —Definition -Features of Auditing -Objectives of Auditing
Advantages of Audit -Limitations of Auditing -Distinction between Auditing & Investigation -Distinction
betweenAccounting&Auditing -BasicPrinciplesofAudit-ClassificationofAudit- Entrepreneurial Development-
Characteristics of an entrepreneur-Functionsof an entrepreneur-Types of an entrepreneur -Problems of Women
entrepreneur-Conceptof WomenEntrepreneurs




Unit V: Income Tax Law and Practice
Tax history-Types —Various Terms in Tax-Exempted Income U/S 10-Canons of Taxation-Income Tax Authority
andAdministration-SlabRate -FilingofReturns-ResidentialStatus.

Text Books:

L.M. Prasad, Principles of Manaement, 2022 S.Chand&Sons Co. Ltd, New Delhi.

S. P. Jain and K. L. Narang 2023 Financial Accounting- I, Kalyani Publishers, New Delhi.

Dr. N. Rajan Nair, 2023 Marketing, Sultan Chand & Sons. New Delhi

Jayashree Suresh, (Reprint 2017) Entrepreneurial Development, Margham Publications. Chennai

Sundar K. and Paari, 2016 Auditing Vijay Nicole, Imprints Private Ltd, Chennai.
T. Srinivasan 2024 Income Tax & Practice —Vijay Nicole Imprints Private Limited, Chennai.

ok wWwhE



CORE3 - ADVANCED FINANCIAL ACCOUNTING

COURSECODE:CC 3 |Paper No7 |Year and Pre-Requisite:  |' otal Hours/Week:5
lyear/llse ofFinancialA
mester ccounts
Leadtoothercourses ProfessionalCourses L T P
Theory& Problems Marks: 75 Credits:5 5 0

LEARNING OBJECTIVES
On completion ofthecoursethestudentswill beable to
1. Preparepartnershipaccounts
2. Computetheaccountingofdissolutionofpartnership.
3. Preparebranchaccounts.
4. Computedepartmentalaccounting

5. Demonstratehirepurchaseand installmentsystem.

COURSEOUTCOMES-COGNITIVELEVELMAPPING

coS ADVANCEDFINANCIALACCOUNTING COGNITIVE
LEVELS
CO1 | Recall and interpret thefundamentalsofpartnership and K1,K2
learnthetreatmentofaccounts duringvariousstages.
CO2 | Examinetheprocessinvolvedduringdissolution of apartnership. K3
CO3 Discusstheconceptsofbranch accountsandthesystem involved. K3,K4,K5
CO4 | Explain and apply the concepts and workings of K3,K4

Departmental Accounts

CO5 Relateand applytheprovisionsofhirepurchasesystem concept. K1,K2K3

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-Evaluating,K6-
Creating)

Teaching Pedagogy:
Class room lectures, PPT presentations, seminars, problem solving through practical exercises
Note: These methodologies are indicative and teachers can innovate new methodologies to achieve the desired

learning outcomes.

Total Hours 90

UNITI:PARTNERSHIP ACCOUNTS: (20 Hours)
Admission ofaPartner -RetirementofaPartner-DeathofaPartner



UNITII:DISSOLUTIONOFPARTNERSHIP (20 Hours)
DissolutionofaPartnershipFirm-InsolvencyofaPartner-InsolvencyofallPartners-Piece
mealDistributionofcashincase ofLiquidationofPartnershipfirm.

UNITII: BRANCHACCOUNTS: (20 Hours)

DependentBranches-StockandDebtorssystem-
DistinctionbetweenWholesaleProfitandRetailProfit.

UNITIV:DEPARTMENTALACCOUNTS: (12 Hours)
BasisofAllocationofExpenses-CalculationofProfit-Inter-
departmentalTransferatCostorSellingPrice

UNITV:HIREPURCHASESYSTEM: (18 Hours)
Hirepurchasesystem—Defaultandrepossession—Instalmentsystem-—calculationofprofit

RECOMMENDED TEXTS:
1. T.S.Reddy&A.Murthy.Financial Accounting,MarghamPublications, Chennai.
2. S.Thothadri&S.Nafeesa,Financialaccounting, MCGrawHillEducation,NewDelhi.
3. M.V.Nagarajan.Advanced Financial Accounting,vidhyapublications

4. M.C.Shukla,T.SGrewal,S.C.Gupta.Advancedaccounting.S.Chand&Co.Newdelhi.

REFERENCE BOOKS:
1. PrinciplesandpracticeofAccounting-R.L.Gupta&V.K.Gupta—SultanChand&sons.
2. FinancialAccounting-S.P.Jain&K.L.Narang—KalyaniPublishers.

E-Resources:
1. www.accountingcoach.com

2. www.accountingstudyguide.com
3. www.futureaccountant.com
4. www.onlinelibrary.wiley.com
5. https://books.google.co.in/books?isbn=8126909935
6. https://books.google.co.in/books?isbn=9966254455
7. https://books.google.co.in/books?isbn=0470635290
CO-PO-PSOMAPPING

PCi ;O 3 PO ZO EO PSO1 PSO2 | PSO3| PSO4 | PSO5
co1l| 3 3 2 2 3 3 1 3 3 3
Cco2| 3 3 2 2 3 3 1 3 3 3
COo3| 3 3 2 2 3 3 1 3 3 3
Co4| 3 3 2 2 3 3 1 3 2 3
CO5| 3 3 2 2 3 3 1 3 2 3
Average 3 3 2 2 3 3 1 3 2.6 3

(Correlationlevel:3-Strong2-Medium1-Low)



http://www.accountingcoach.com/
http://www.accountingstudyguide.com/
http://www.futureaccountant.com/
http://www.onlinelibrary.wiley.com/
https://books.google.co.in/books?isbn=8126909935
https://books.google.co.in/books?isbn=9966254455
https://books.google.co.in/books?isbn=0470635290

CORE4- CORPORATEMANAGEMENT

COURSECODE:CC4 | Paper No8 | Year and Pre-Requisite: Total Hoé’rS/Week
Semester:lyear/lls |k nowledge
emester ofCommerce
Leadtoothercourses ProfessionalCourse L T P
Theory& Problems Marks: 75 Credits:5 4 0

LEARNING OBJECTIVES
1. To introducethe management conceptsandlevels

2. To explainthefunctions,proceduresand decision-makingprocessofthemanagement

3. Toprovidethefundamental understanding ofHumanResourceManagement
4. To familiarizewiththeconceptsand methodsoftraining andperformanceappraisal
5. To originatethinkingon corporatemanagementand thegoverningfactors
COURSEOUTCOMES-COGNITIVELEVELMAPPING
COSs CORPORATEMANAGEMENT COGNITIVE
LEVEL
CO1 | Understandthebasic conceptsofmanagement K1,K2
C0O2 | Comprehendthe significantofmanagementintoday’sworld. K2
CO3 | Discussthepracticetoapplymanagementconceptsincorporateenvi K3,K4
ronment.
CO4 | UnderstandthebasicsofHRM. K2
COS5 | Applytheconceptsofcorporatemanagementandthefact K3,K4
orsforeffectivegovernance.

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-Evaluating,K6-
Creating)
Teaching Pedagogy:

Class room lectures, PPT presentations, seminars, problem Role play, group working
Note: These methodologies are indicative and teachers can innovate new methodologies to achieve the desired
learning outcomes.

(Total Hours 60)

UNIT-1:INTRODUCTIONTOMANAGEMENTFORCORPORATES (12 Hours)
Management:Concept-Definition-RoleandFunctionsofaManager-LevelsofManagement— Henry
Fayol’sPrinciplesofManagement— TaylorsScientificManagement.

UNITIH:FUNCTIONS,DECISIONMAKINGANDPROCEDURES (12 Hours)
Functions of Management - process of Decision Making - Span of Control —
Factorsdeterminingspan—Policies —Procedures andMethods



UNITHI:HRM-INTRODUCTION (12 Hours)
HumanResourcesManagement—concept-HumanResourcesplanning-
HumanResourcesAudit— Nature and Benefits —Recruitment— Selection—Interview —Placement
UNITIV:TRAININGANDPERFORMANCEAPPRAISAL (12 Hours)
Induction — Training — Methods — Performance appraisal — Methods —
CareerDevelopment—Communication-Significance—Co-ordination

UNITV: CORPORATEMANAGEMENTANDGOVERNINGFACTORS (12 Hours)
CorporateManagement—Significance—
FactorsgoverningeffectiveCorporateManagement—FivelevelsofCorporateManagement

RECOMMENDEDTEXTBOOKS

1. PrinciplesofManagement,P.C.Tripathi&P.N.Reddy,McGrawHillEducation

2. Essentialsof Management,WeihrichandKoontz, McGrawHillEducation
REFERENCEBOOKS

1. Principlesof Management,L.M.Prasad,Sultan Chand&Sons

2. PrinciplesofManagement,DinkarPagare,SultanChand&Sons

3. BusinessManagement,C.B.Gupta,SultanChand&Sons.

4. HumanResourceManagement, Ashwathappa, TataMcGrawHill, NewDelhi.

E-LearningResources

1. https://www.managementstudyguide.com/what_is_management.htm

2. https://iedunote.com/planning-nature-importance-types

3. https://creately.com/blog/diagrams/types-of-organizational-charts

4. https://www.managementstudyguide.com/delegation_of authority.htm

5. https://www.managementstudyguide.com/coordination.htm

CO-PO-PSOMAPPING
POl | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5

col| 1 1 3 3 3 3 1 3 1 3
Co2| 1 1 3 3 3 3 1 3 1 3
Co3| 1 1 3 3 3 3 1 3 1 3
Co4| 1 1 3 3 3 3 1 3 1 3
CO5| 3 1 3 3 3 3 1 3 1 3
Average | 1.4 1 3 3 3 3 1 3 1 3

(Correlationlevel:3-Strong2-Medium1-Low)


http://www.managementstudyguide.com/what_is_management.htm
http://www.managementstudyguide.com/what_is_management.htm
https://www.managementstudyguide.com/delegation_of_authority.htm
https://www.managementstudyguide.com/coordination.htm

ELECTIVECOURSE(DISCIPLINESPECIFIC)-2

SECURITIESLAW&REGULATIONOFFINANCIALMARKETS

COURSECODE:EC 2 [Paper No9 | Year and Pre-Requisite: Total Hours / week
Semester:lyear/lls Knowledge A
emester ofCommerce
Leadtoothercourses  [ProfessionalCourses L T P
Theory Marks: 75 Credits:3 4 0 0

LEARNING OBJECTIVES

1. Toacquireknowledgeonprimary/newissuemarket,secondarymarket,SEBIguidelines
fornewissuemarketandinvestorsprotectiononit.
2. To understandthefunctioningofstockexchange and related procedures
3. To learnthe Mechanism ofstockexchange trading
4. To gain knowledgeabout thevariousfinancialinstruments
5. To introducetheconceptofcreditratingandagencies
COURSEOUTCOMES-COGNITIVELEVELMAPPING
COS SECURITIESLAW&REGULATIONOFFINANCIALM COGNITIVE
ARKETS LEVEL
CO1 | Understandthebasicknowledgeof SEBI K1,K2
guidelinesfornewissuemarketandinvestorprotectiononit.
CO2 | Explain the role of stock market and the various role played by K2
itsintermediaries
CO3 | Demonstrate the functions of stock exchange, mechanics, K3
typesandalsolistingofsecurities,dematetc
CO4 | Exhibit thedifferencebetween variousfinancialinstruments K4
CO5 | Explain and demonstrate the procedure followed by credit K2, K3
ratingagencies&interpretthesame

(K1-Remembering, K2-Understanding, K3-Applying, K4-Analyzing, K5-Evaluating,K6-

Creating)

Teaching Pedagogy:

Class room lectures, PPT presentations, seminars, practical exercises, use internet to explore knowledge, group

working.

Note:These methodologies are indicative and teachers can innovate new methodologies to achieve the desired

learning outcomes.




Total Hours: 60

UNIT-IPrimaryMarket/NewlssueMarket (14 Hours)

Meaning- Functions Of New Issue Market- Methods Of Floating New Issues-
Playersinvolved In The New Issue Market (Merchant Bankers- Underwriters- Brokers-
Registrar-Lead Managers & Banks)- SEBI Guidelines Relating To The Functioning Of The
New IssueMarket,Disclosure&InvestorProtection.

UNIT-I1-Secondary MarketStockExchange (12 Hours)

Stock Exchanges — Meaning, Functions, Importance — Types ofBrokers- Listing
ofSecurities in Indian Stock Exchange- NSE — BSE — OTCEI — SEBI Guidelines Relating
toListingofSecurities.

UNIT-I11-MechanismOf StockMarket Trading (12 Hours)

Mechanism Of Stock Market Trading- Screen Based Trading and Internet
BasedTrading—DematTradingAndRoleOfDepositories-
MarketDerivatives,AdvantagesAndltsTypes —Futures,HedgeFund,ForwardOptions&Swaps.

MarketIndexes-SENSEX,NIFTY&CNXNIFTY (Basics)

UNIT-IV-Financiallnstrumentsin Newlssueand SecondaryMarket(12 Hours)

Treasury bills — commercial bills- certificate of deposits — equity shares-
preferenceshares- sweat equity shares- debentures- American depository receipts- global
depositoryreceipts-exchangetradednotes—mutualfunds.

UNITV-CreditRatingAgency (10 Hours)
Meaning-Functions-CreditRatinginIndia—CreditRatingAgenciesinindia-
CRISIL&CARE

PRACTICALORIENTATION

e Facultiescanencouragestudentsfora Roleplay—MockStockTrading.

e Colleges can have collaboration with share trading Agencies and provide training
tostudentshowdothey havetotradeincapitalmarkets.

e Students can be asked to prepare an assignment on IPO issues made by corporates
anda discussiononthesame.

e SENSEX points of companies in manufacturing sector, pharmaceuticals,
informationTechnology etc., shall be noted by students. Graphical representation
relating to thesame canalsobesubmitted.

RECOMMENDEDTEXTBOOKS:

=

Dr.L.Natrajan —SecuritiesLaws&Market Operations,MarghamPub.Chennai

2. K.Natrajan,E.Gordon—
FinancialMarket&Services,HimalayaPublishingHouse,Mumbai.

S.Gurusamy —SecuritiesLaws&MarketOperations, VijayNicholePrints,Chennai.

4. GuptaLC-
StockExchangeTradinginindia,SocietyforCapitalMarketResearchandDevelopment,Del
hi.

w

REFERENCES
1. Machi RajuH.R —WorkingofStockExchangeinIindia,New Agelnternational.
2. ChandrateK.R;etal:Capitallssue,SEBI &L.isting;BharatPublishingHouse.



3. V.K.Bhaliya—FinancialDerivatives—RiskManagement,SultanChandLtd,NewDelhi.
JOURNALS

Taxman — SEBlandCorporate Laws
CorporateLawAdvisor
SEBI Monthly Bulletins

NSEyearlyPublications

> wp e

E-LEARNINGRESOURCES

1. http://corporatefinanceinstitute.com
2. www.bseindia.com
3. www.managementstudyguide.com
4. www.investopedia.com
CO-PO-PSOMAPPING

POl | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Co1l| 3 2 3 3 3 3 3 3 3 3
Cco2| 3 2 3 3 3 3 3 3 3 3
CO3| 3 2 3 3 3 3 3 3 3 3
CO4| 3 2 3 3 3 3 3 3 3 3
CO5( 3 2 3 3 3 3 3 3 3 3
Average 3 2 3 3 3 3 3 3 3 3

(Correlationlevel:3-Strong2-Medium1-Low)



http://corporatefinanceinstitute.com/
http://www.bseindia.com/
http://www.managementstudyguide.com/
http://www.investopedia.com/

SKILLENHANCEMENTCOURSE-SEC?2
(Non-Major Elective)

INTERNET AND ITS APPLICATIONS

Marks
Subject ) Inst.
gjd L T P S Credits 4 External
ode ours 1 cla Total
(Practical)
50
2 2 50 (Internal 100
Examiner)
Objective

This subject seeks to develop the would-be Accounting Executives with knowledge in Internet
for the application in the area of Accounting.

Unit I: Internet Concepts

Introduction — Internet Connection Concepts — Connecting to Dial-up Internet Accounts —
High Speed Connections : ISDN, ADSL, and Cable Modes — Intranets : Connecting LAN to the
Internet.

Unit II: E-mail Concept
E-mail Concepts — E-mail Addressing — E-mail Basic Commands — Sending and Receiving
Files by e-mail — Controlling e-mail Volume — Sending and Receiving Secure e-mail.

Unit 1lI: Internet Services
Online Chatting and Conferencing Concepts — E-mail Mailing Lists — Usenet Newsgroup
Concepts — Reading Usenet Newsgroups — Video Conferencing.

Unit IV: Web Concepts and Browsers
World-Wide-Web Concepts — Elements of Web — Clients and Servers — URL and TP —-Web
Browsers — Netscape Navigator and Communicator-Microsoft Internet Explorer.

Unit V: Search Engines

Search Engines — Web Directories — Microsoft Internet Explorer — Searching for Information —
Bigfoot, Infospace, Whowhere, Yahoo- Subscriptions and Channels — Web Sites-Making use of
Web Resources — New and Weather, Sports, Personal Finance and Investing — Entertainment —
Shopping — Travel, Kids, Teems, Parents and Communities, Health and Medicine, Religion and
Spirituality.

TEXT BOOKS
1. Alexis Leon and Mathews Leon- Internet for everyone, Leon Techworld, Chennai, India, 2000.
2. Kamlesh N. Agarwal — Business on the Net, McMillan India Ltd., 2002
3. Kamlesh N. Agarwal &PrateekA.Agarwal — Web the Net — An introduction to Wireless
application protocal, McMillan India Ltd., 2002
4. Margaret Levine Young-The Complete Reference-Internet”, TMG Pub., New Delhi, 2002.

REFERENCE BOOKS



1. Douglas E.Commer-Computer Networks and Internet, PHI ( Addition Wesley

Lonman), New Delhi, 2001.

2. Minoli Daniel — Internet & Internet Engineering , Tata McGraw Hill, NewDelhi,
200

STOCK MARKET OPERATIONS

Inst Marks
SubjectCode | L | T P S Credits H '
ours " clA [ External | Total
2 2 25 75 100

Learning Objectives:

LO1: To acquaint students with knowledge of Securities Market

LO2: To enable the students to understand the knowledge of Practice Trading on Stock Market

LO3: To impart the students to understand the legal frame work of securities Market

LOA4: To enables the students to havedepthknowledgein different segment of stock exchange

LO5: To understand the role of Demat Trading

Course Outcomes:

After the successful completion of the course, the students will be able to:

CO1: | Explain the basic concept of Securities Market

CO2: | Practice Trading on Stock Market

CO3: | Analyse the legal Frame work of Securities Market

CO4: | Explain different segment of Stock Exchange

CO5: | Perform Demat Trading

Unit I: Introduction
Concept and types of Securities; Concept of return; Concept, types and measurement of
risk;DevelopmentofSecuritiesmarketinindia

Unit II:Primary Market
Concept,Functionsandlimportance;FunctionsofNewlssueMarket(IPO,FPO&OFS);Methodsof
Floatation- fix price method and book building method; Pricing of Issues; Offer
Documents;Appointment and Role of Merchant Bankers, Underwriters, Lead Managers, Syndicate
Members,Brokers,Registrars,Bankers,ASBA; SMEIPOsandListingofSecurities.

Unit III:SecondaryMarket
Concept; Functions and Importance; Mechanics of Stock Market Trading-Different Types
ofOrders,ScreenBasedTrading,Internet-BasedTradingandSettlementProcedure; Typesof Brokers.

Unit IV:Regulatory Framework
SEBI (Issue of Capital and Disclosure Requirements) Regulation 2018; Stock Exchanges
andintermediaries; SEBI and Investor Protection; Securities Contract Regulation Act and
SEBI(ListingObligationsandDisclosureRequirements) Regulation 2015.

Unit V:DematTrading
Concept and Significance; Role ofDepositoriesand Custodian ofSecurities in
DematTrading;SEBIGuidelinesandotherRegulationsRelatingtoDematTrading;ProcedureofDemat
Trading.

PracticalExercises:
Thelearnersarerequiredto:
1. Preparethestepsinvolvedinpreandpostmanagementofhypotheticalcaseof IPO/FPO.
2. MakeacomparativeanalysisofIPOstoidentifyparametersofsuccessandcausesof failure.
3. ExposethemselvestotradingscreenofNationalStockExchange




(www.nseindia.com)anddemonstrate
a)Procedureofplacingbuying/sellingorder.
b) TradingWorkstationStation(TW S)ofspotmarketandfinancialderivative
markets(Futuresand Options).
4. Learndemattradingandinvestmentwiththehelpofrelevantsoftware(Workingon
Virtualtradingplatform).

Recent Trends in Stock Market

Faculty member will impart the knowledge on recent trends in Stock Market to the students and
these components will not cover in the examination.

Text Books:

1. Gordon,E.,&Natarajan,K. 2019.FinancialMarketsandServices.New
Delhi:HimalayaPublishingHouse.New Delhi

2. Benjamin,G.1949.Thelntelligentinvestor.NewYork:HarperPublishing.
3.  Dalton,J.M.2001.HowTheStockMarketWorks? NewYork:PrenticeHallPress.Machiraju,H.

4. Machiraju,H.R. 2019.Merchant Banking.NewDelhi:NewAgePublishers.
Supplementary Readings:

Gitman and Joehnk 2015, Fundamentals of
Investing, Pearson Publications, New Delhi.

2. Chandra Prasanna, 2017, Investment Analysis and
Portfolio Management, Tata McGraw Hill, New Delhi.

3. DamodaranAsath 2016, Investment Valuation: Tool and Techniques for Determining the value
of any Asset, Wiley Finance.,New Delhi

4, Bhole L.M 2015, Financial Institutions and Markets
Tata McGraw Hill Publishing Company Ltd, New
Delhi

Note: Latest edition of the books may be used




NEW VENTURE PLANNING &DEVELOPMENT

Subject . Inst. Marks
Code Credits Hours
0 CIA | External | Total
2 2 25 75 100

Learning Objectives:

LO1: | To acquaint students with knowledge of Setting up a new Business

LO2: | To enable the students to understand the legal challenges in setting up Business

LO3: | To impart the students to search for entrepreneurial capital

LO4: | To enables the students to havedepthknowledgein marketing aspects of new ventures

LO5: | To understand the role BusinessPlanPreparationforNew Ventures

Course Outcomes:

After the successful completion of the course, the students will be able to:

CO1 | Generateabusinessideausingdifferenttechniqguesanddescribesourcesofinnovative ideas

CO2 | Evaluateadvantagesof acquiring anongoingventurewithacasestudy;

CO3 | Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitableforthebusinessi
: dea;

CO4 | Developamarketingplanforabusiness idea;

COS5 | Prepare andpresentawell-conceived BusinessPlan

Unit I:StartingNewVentures

NewVenture:Meaningandfeatures.Opportunityidentification. Thesearchfornewideas.Sourceof
innovative ideas. Techniques for generating ideas. Entrepreneurial imagination and creativity:The
role of creative thinking. Developing creativity. Impediments to creativity. The pathways
toNewVentures for Entrepreneurs, Creating New Ventures. Acquiring an established
Venture:Advantages of acquiring an ongoing Venture. Evaluation of key issues. Franchising: How
aFranchiseworks.Franchiselaw. Evaluatingthefranchisingopportunities.

Unit II:L_egalChallengesinSettingupBusiness
IntellectualPropertyProtection:Patents, Trademarks,andCopyrights.RequirementsandP rocedureforfili
ngaPatent, Trademark,andCopyright.Legalactsgoverningbusinessesinindia.ldentifyingForm of
Organisation and theirprocedures and compliances.

Unit IlI:SearchforEntrepreneurialCapital
The Entrepreneur's Search for Capital. The Venture Capital Market. Criteria for evaluating New-
VentureProposals. EvaluatingtheVentureCapitalist.
Financingstages.AlternateSourcesofFinancingforindianEntrepreneurs.BankFunding.Government
Policy Packages. State Financial Corporations (SFCs). Business Incubators andFacilitators.
Informal risk capital: Angel Investors. Government schemes for new ventures like:Startuplndia,
Stand Uplindia,MakeinIndia,etc.

Unit IV:MarketingAspectsofNew Ventures
DevelopingaMarketingPlan:CustomerAnalysis,GeographicalAnalysis,EconomicalAnalysis,Linguistic
Analysis,SalesAnalysisandCompetitionAnalysis.MarketResearch.SalesForecasting.Evaluation.Pricin
gDecision.

Unit V:BusinessPlanPreparationforNew Ventures
BusinessPlan:Concept.PitfallstoAvoidinBusinessPlan.BenefitsofaBusinessPlan.Developing a Well-




Conceived Business Plan. Elements of a Business Plan: Executive
Summary.BusinessDescription.Marketing:MarketNicheandMarketShare.Research,DesignandDevelo
pment. Operations. Management. Finances. Critical-Risk. Harvest Strategy. MilestoneSchedule

PracticalExercises:

Thelearnersarerequiredto:

1. Generateabusinessideausingdifferenttechniquesanddescribesourcesof
innovativeideas.

2. Evaluateadvantages of acquiring anongoingventurewithacasestudy.

3. PresentanideawhichcanhavelPRIlikepatentsalongwithcomparativeanalysisofp
atentsalreadygranted in similarfield.

4. Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitable
forthebusinessidea(developedin exercise 1).

5. Developamarketingplanforthe business idea (developed inexercise 1).

6. Prepareandpresentawell-conceived BusinessPlan.

Recent Trends in New Venture Planning & Development

Faculty member will impart the knowledge on recent trends in New Venture Planning &
Development to the students and these components will not cover in the examination.

Text Books:

1. Allen,K.R.(2015).LaunchingNewVentures:AnEntrepreneurialApproach.Boston:Cengage
Learning

2. Barringer,B.R.,&lIreland,R.D.(2015).Entrepreneurship:SuccessfullyLaunchingNewVentures.Lon
don: Pearson.

3. Kuratko,D.F.,&Ra0,T.V.(2012).Entrepreneurship:ASouth-AsianPerspective.Boston:Cengage
Learning

4. Donold F Kuratko and Jeffrey S Hons by 2021 New Venture Management Routledge,USA

Supplementary Readings:

1. Colin Barrow Paul Barrow Robert Brown 2015 The
Business Plan Work Book: A Practical Guide to
New Venture,Kogan Page Ltd,Great Brittan
2. David Butler 2006 Enterprise Planning and
Development Routledge USA
3. David Butler 2014 Business Planning for New Ventures: A Guide to Startup,Routledge USA
4. Robert N Lussier Joel Corman 2014 Entrepreneurial
New Venture Skills Routledge USA
Note: Latest edition of the books may be used
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